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1. Our Commitment

Frankie Quiroz LLC (“Quiroz Enterprise,” “we,” “our,” or “us”) is committed to

ensuring digital accessibility for people with disabilities. We believe that

everyone, regardless of ability, should be able to access the information,

narrative, and operating-company portfolio that we publish on the website

located at https://quirozenterprise.com, on any related subdomain, and within

any iOS or Android application that loads or wraps the website through a native

wrapper such as Apache Cordova or Capacitor (collectively, the “Site”).

We are continually improving the user experience for all users and applying the

relevant accessibility standards. This Accessibility Statement reflects our current

accessibility posture as of the Effective Date and is intended to be reviewed and

republished at least annually.

2. Standard We Aim to Meet

The Site has been designed and is being progressively improved to conform to

the Web Content Accessibility Guidelines (WCAG) 2.1, Level AA, published by

Legal
Terms Privacy Cookies Disclaimer DMCA Acceptable

Use

AccessibilityBack

home
›

QUIROZ Sign InEmail

https://quirozenterprise.com/
http://localhost:8765/legal/terms-of-service
http://localhost:8765/legal/privacy-policy
http://localhost:8765/legal/cookie-policy
http://localhost:8765/legal/disclaimer
http://localhost:8765/legal/dmca
http://localhost:8765/legal/acceptable-use
http://localhost:8765/legal/acceptable-use
http://localhost:8765/legal/accessibility
http://localhost:8765/
http://localhost:8765/
http://localhost:8765/signin
mailto:contact@quirozenterprise.com


the World Wide Web Consortium (W3C) in June 2018. WCAG 2.1 Level AA is the

recognized international standard for web accessibility and is widely accepted

as the benchmark for compliance with accessibility laws including:

Title III of the Americans with Disabilities Act (ADA), 42 U.S.C. § 12181 et seq.,

as applied by U.S. courts to public-accommodation websites;

Section 508 of the U.S. Rehabilitation Act of 1973, as amended, 29 U.S.C. §

794d, with the U.S. Access Board’s Information and Communication

Technology Standards and Guidelines (the “Section 508 Refresh”)

incorporating WCAG 2.0 Level AA by reference for federal-procurement

contexts;

EN 301 549, the European harmonized standard for ICT accessibility, as

referenced by EU Directive 2016/2102;

The Accessible Canada Act and the Accessibility for Ontarians with

Disabilities Act (AODA);

Applicable U.S. state laws, including California Government Code § 11135 and

the Unruh Civil Rights Act, Cal. Civ. Code § 51.

Conformance with WCAG 2.1 Level AA encompasses the four foundational

principles of accessibility: perceivable, operable, understandable, and robust

(sometimes summarized as “POUR”).

3. Measures We Take

We take the following measures to ensure accessibility of the Site:

Semantic HTML. The Site is built with semantic HTML5 elements

(<article>, <section>, <nav>, <header>, <footer>, <main>, and

headings in proper hierarchical order) to provide structure that assistive

technologies can interpret reliably.

Sufficient color contrast. Body text, headings, and interactive elements are

presented at color-contrast ratios that meet or exceed the WCAG 2.1 AA



threshold of 4.5:1 for normal text and 3:1 for large text.

Keyboard navigation. The Site is operable through a keyboard interface

alone. All interactive elements (links, buttons, form fields, the sign-in modal)

are reachable in a logical tab order and have a visible focus indicator.

Form labels and ARIA. Form fields in the optional Member Sign-In modal are

paired with explicit <label> elements and use ARIA attributes (such as aria-
modal, aria-labelledby, aria-expanded) where the native HTML

semantics are insufficient.

Respect for reduced-motion preferences. Where the Site uses motion (such

as the IntersectionObserver fade-up animation), we respect the user’s

prefers-reduced-motion setting where supported by the browser.

Responsive layout. The Site has been tested at common breakpoints (mobile

360 px, tablet 768 px, desktop 1280 px and wider) and reflows without

horizontal scrolling, in conformance with WCAG 2.1 SC 1.4.10 (Reflow).

Image alternative text. Decorative gradients are presented as CSS rather than

as images, so they do not require alternative text. Editorial photographs are

provided with descriptive alt attributes; where an image is purely decorative,

alt="" is used as recommended by WCAG 2.1 SC 1.1.1 (Non-text Content).

Plain language where possible. Editorial articles use plain language wherever

the topic allows; legal documents necessarily include legalese where the law

requires precision, but use plain language outside of those technical

passages.

4. Known Limitations and Ongoing Work

Despite our best efforts to ensure accessibility, you may encounter some

limitations. We list the following known limitations transparently, together with

the steps we are taking to resolve them:

Custom typography. The Site uses Google Fonts (Newsreader, Inter, and

Fraunces) loaded from the Google Fonts CDN. If your browser blocks Google



Fonts (for example, for privacy reasons), the Site will fall back to system fonts.

We have selected fallback font stacks intended to preserve readability, but

visual hierarchy may be slightly different.

Photography pipeline. Some editorial articles rely on photography that is

loaded from a separate enhancement pipeline. Where an image fails to load,

an onerror handler hides the broken image so the surrounding gradient

placeholder remains visually intact, but a screen-reader user may briefly

announce a non-existent image element. We are improving this fallback to be

silent for assistive technology.

Member Sign-In modal. The Member Sign-In modal is a front-end

placeholder as of the Effective Date. When the modal is fully functional, we

will conduct a focused accessibility audit on the authentication flow, including

focus-trap behavior, error-message accessibility, and screen-reader

announcement of state changes.

Third-party content. Where the Site links to third-party publications (such as

Forbes or LA Business Magazine) or to operating-brand microsites, we do not

control the accessibility of the destination. We choose link text that conveys

the destination clearly and identify external links visually.

Mobile application. Where the Site is wrapped in a Capacitor-based iOS or

Android application, the embedded WebView inherits the accessibility

properties of the Site, but additional native-app accessibility features (such as

VoiceOver gesture support outside the WebView) may not yet be fully

integrated. We are progressively closing this gap.

If you encounter an accessibility barrier that is not described here, please tell us

using the contact channel in Section 7. Your feedback helps us prioritize

improvements.

5. Assessment Approach

We assess the accessibility of the Site through a combination of methods:



Self-evaluation. Manual review of new pages and components against the

WCAG 2.1 AA success criteria, including keyboard-only navigation testing.

Automated testing. Periodic automated scans using widely available tools

(such as Lighthouse, axe DevTools, and the WAVE Web Accessibility

Evaluation Tool). Automated tools cannot detect every accessibility issue but

provide a useful baseline.

External review. Where appropriate for a major redesign, we may commission

an independent accessibility audit. The findings of any such audit will inform

updates to this Statement.

6. Compatibility

The Site is designed to be compatible with current and recent versions of the

following assistive technologies and browsers:

Apple VoiceOver on macOS Safari and iOS Safari;

Google TalkBack on Android Chrome;

Microsoft Narrator on Windows Microsoft Edge;

NVDA and JAWS on Windows Microsoft Edge, Google Chrome, and Mozilla

Firefox.

The Site uses contemporary HTML, CSS, and a small amount of vanilla

JavaScript, and is intended to function on browsers released within the past

three (3) years. The Site is not designed for or tested with legacy browsers such

as Internet Explorer.

7. Feedback and Contact

We welcome your feedback on the accessibility of the Site. If you encounter

accessibility barriers or have suggestions for improvement, please contact us:



Frankie Quiroz LLC

Attn: Accessibility

30 N Gould St, Suite R

Sheridan, Wyoming 82801

United States

Email: legal@quirozenterprise.com

Subject line: Accessibility Feedback

We will try to respond to feedback within ten (10) business days of receipt.

Where you have identified a barrier that prevents you from accessing specific

information or functionality, we will work in good faith to provide that information

or functionality to you in an accessible alternative format while we address the

underlying issue.

8. Formal Complaint Process

If your feedback is not addressed to your satisfaction, you may submit a formal

complaint to legal@quirozenterprise.com with the subject line “Accessibility

Complaint.” Please describe the barrier, the URL or location at which it occurred,

your assistive technology and browser, and the resolution you are seeking. We

will acknowledge a formal complaint within five (5) business days and will

provide a substantive response within thirty (30) days. We commit to acting in

good faith to resolve accessibility complaints, and where the resolution requires

technical work that takes longer than thirty (30) days, we will keep you informed

of progress.

Nothing in this Section 8 limits any rights you may have under applicable law,

including the Americans with Disabilities Act, Section 504 of the Rehabilitation

Act, or analogous state law.

9. Updates to This Statement
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This Accessibility Statement is reviewed at least annually and updated as our

Site evolves. The most current version is always posted at this URL, with the

“Effective Date” and “Last Reviewed” fields updated to reflect the date of the

most recent revision. Older versions are retained internally and are available on

request.

Quiroz Enterprise is the operating company of Frankie Quiroz LLC, a privately held Wyoming-domiciled entity. All brand marks

shown are the property of their respective subsidiaries or affiliated entities. The Quiroz Enterprise operating circle is invite-only —

there is no public registration.
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